Select a well-known example of a nonfiction persuasive communication, such as a famous speech, essay, editorial, or letter. You have complete freedom of choice as far as which work you choose, but "complete freedom" does not mean you can select just anything or select something that does not meet requirements. It means that the professor is not going to tell you to select one specific speech or tell you choose a particular essay that everyone has to analyze. Make SURE that your choice applies and contains all three classical appeals, and remember that you are going to have to accurately PROVE--with quoted examples--that the piece you selected does indeed make use of all three types of appeals. (Some works do not; for example, some pieces make arguments that depend purely on logic [logos], and ignore pathos and ethos. Do not choose those, or other works that use only pathos and logos.)
 
Be especially clear here. You clearly have freedom to choose from among many, many works: however, the work selected MUST be a famous piece--and that doesn't mean famous just to a select group--MUST be nonfiction, MUST be persuasive, MUST be a form of communication, and MUST contain ALL THREE types of appeals. Consider the types of examples provided in the course readings. You must obviously also be able to cite page number and/or paragraph number  (depending upon how the work you selected was published) in talking about this piece of communication in order that your reader can find that communicative piece and read it for himself or herself; note that the directions specifically mention "speech, essay, editorial, or letter"--all writtenforms of communication. Clearly, the University here is directing you to PUBLISHED pieces. Entertainment pieces (songs, art works, movies, etc.) do not qualify for many reasons, including that as recorded media or pieces that involve rotating audiences, they were not initially created to serve in a particular and single rhetorical situation, and the rhetorical situation of the selected piece is one of the things this assignment requires you to discuss.
 
Write a 600- to 800-word essay in which you do ALL of the following:
· Provide REFERENCED definitions of ethos, pathos, and logos in your essay.
· Explain the use of ethos, pathos, and logos in your selected example; specific examples REQUIRED.
· Explain where and how the different appeals worked together or clashed.
· Incorporate the concept of rhetorical situation to focus your discussion; for example, were these appeals appropriate or inappropriate to the target audience and exigencies? In what way?
Format your paper consistent with ALL APA guidelines. Double space the assignment. Note that since you are providing REFERENCED definitions of ethos, pathos, and logos (these definitions will come from a minimum of one source), and you are also talking about a selected piece of persuasive communication, your reference page will include AT LEAST TWO items, and you will include at least one in-text citation for each item listed on the reference page.
As is the rule for all UOP submissions, save your assignment document as an MS Word document with a doc or docx extension.
RTF, PDF, etc. type files are NOT permitted and are NOT accepted. Please re-read postings in Instructor Policies and in week one and week two announcements.
And as usual:
 
APA formatting required.
APA title page required.
Double spacing required.
No extra documents to be submitted.
No abstracts or rubrics to be included.
No markup to remain in a submitted paper.
No use of first or second person.
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